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Am | that guy?

As much as you may not want to hear this, chances are your business has been (or
still is) that guy at the party — you know, the self-centered one who only talks about
himself, who figures his interests are your interests, and who doesn’t let you get a
word in. If you are that guy, it’s safe to assume people aren’t gathering around to hear
what you say or see what you're offering. In fact they’re probably running in the other
direction — most likely to somebody who really does have something to say.

Somebody who knows the value of content marketing.

Your digital ads always feature a
product or service.

Your home page talks about who you
are, your mission or your ‘difference.

You don’t have case studies or white
papers or bury them on your site.

You rely upon the media to talk
about you.

You think the sole purpose of a
press release is to get a mention in
the media.

You think community means simply
having a Facebook page, a Twitter
account and being a member of
LinkediIn.

You think blogging is for the other guy.

You think the guy who has more
media money owns the market.
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page four

What is content marketing?

Content marketing is the polar opposite of what the guy at the party is doing. He’s talking, talking, talking without even
knowing or caring if you're interested in what he has to say.

A content marketer always has something interesting and meaningful to say because she truly understands what
information appeals to her customers and prospects. And because she knows what they’re interested in and what
information they thirst after, her content engages them emotionally with the brand. Because of that engagement, her
brand becomes a trusted resource, a product leader and a thought leader. And that combination makes her brand the
“go-to brand” at purchase time.

Content
+ Marketing

Understanding the informational
needs and interests of your
customers and prospects

Content

Creating information assets that meet
Valuable, meaty informational their needs and help them connect

assets that tell your brand emotionally to your brand before
they purchase and long after

story and prove your brand they become a customer
value as both a product

Marketing leader and thought leader

Understanding the needs
of your customers and prospects

Creating products and
services to meet their
unmet needs
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What is content?

Make no mistake — content is not the same as copy.

Yes, you've got plenty of copy — words that fill your Web site, marketing brochures,
ads, newsletters and press releases — and of course, plenty of competitors who copy
your copy, which is part of the reason companies have a difficult time differentiating
themselves.

But do you have content — information that engages people with your brand? Content
that inspires trust in your brand as a go-to resource? Content that creates informed and
loyal customers before, during and after purchase?

And are you using that content strategically?

Content builds trust with your audiences. Copy requires a leap of faith. Content pushes
information. Copy pushes products.

Meat

and Potatoes

This is content.

Seminars

Workshops

Case studies

White papers

Industry studies
Articles

Surveys/Polls

Videos

Photos
Demonstrations
Facebook posts
Facebook causes
Tweets

LinkedIn networking and discussions
Social networking sites
Microsites

Webinars

Podcasts

PDFs

eBooks

Books

Press releases

Print and eNewsletters
Blogs

Vlogs

elLearning sessions
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The content marketing system.

1. Start with a solid strategy
based on the specific
information needs of

customers

. Content
5. Monitor customers’

level of engagement with Marketing

content and refine your
strategy based on findings

2. Create valuable,
relevant content that can
Strategy be targeted to specific

customer segments
il il
Measu ent Crea

Cor‘

Delivery 3. Deliver your content
using channels that most

4. Promote your content effectively reach your

Prom n
by driving customers to the customers at all possible

delivery channels using touchpoints
traditional and new media
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Is content marketing worth it?

If you value affordable, targeted strategies that are measurable, it is.

By providing your diverse audiences with the information they need, you become a
trusted resource whose expertise is valued and sought after. And when you're trusted,
they’ll share your content and become your viral brand ambassador. That grows brand
awareness.

By informing your prospects, you can also shorten the sales cycle — because they’ve
already researched you. If they’re looking for engagement, you’ve already passed
their test. In the end, they are a more qualified lead.

Further, you are no longer subject to the whims of media gatekeepers. Because you can
self-publish, you will not perish. Your case studies, white papers, press releases, videos,
and photos can all be shared on diverse channels.

Cost effective
content delivery.

Primary Web Site
Specialty Web Sites
Blog Site
Promotion Site
Education Site

e Facebook

o Twitter

e LinkedIn

e Email

¢ Private Networks

e Traditional Media

* RSS Feeds




You, your content and your brand
will be easier to find.

Your website is no longer the only way to find you. If you optimize your content with
keywords your audiences use, you gain the “stumble upon” advantage — prospects
search for information and find you.

Put all of it together and you’re saving money. Today, consumers utilize an online
community composed of websites and social media to inform themselves — they use
it to research their interests and they use it to research their purchases. Thanks to that
online social community, you don’t have to pay five figures to place your white paper on
a leading industry website. Instead, try placing a cost-effective digital ad that leads them
right to the white paper housed on your website. You can then tweet about it, post a link
on your Facebook page and make an insightful comment on a third-party blog while
citing your white paper.

-

Cost effective
content
promotion.

» Keyword Search Engine
Optimization

» Search Engine Marketing
* Digital and Traditional Advertising
* Email and Direct Mail Marketing

¢ Traditional and Multimedia
News Releases

¢ Tradeshows and Events

The dollars you used to spend

on traditional advertising and

paid placements can, thanks to
content marketing, be put to better
use developing the products and
services your customers want.




Measuring traditional advertising efforts is difficult, but content marketing is very measurable, and we all know,
you can’t manage it, if you can’t measure it.

You have a variety of tools at your fingertips:

* Web Site Analytics * Video Uploads

* Brand Advocacy Surveys * Photo Uploads

* Brand Awareness Studies * Registrations

* Blog Comments * CRM Movement
* Facebook Insights * Online Buzz Tools
¢ Twitter Analytics * Polls

Your web metrics and Google Analytics can show you who is coming to your site, what - Content they’re paying the
most attention to and what they’re not. The metrics can show you where they’re coming from, what search terms they are
using to find you, or whether your site is building enough brand presence to garner direct loads. Even the comments your
blogs receive and the level of participation in your polls can be indicators of success or challenges. All of this helps you
tweak your content based on your audiences’ interests — which helps you keep their interest.

You can watch your Facebook Fans, Twitter followers and LinkedIln community members grow — and if they’re not, you can
work on content and promotion strategies to drive them there. And each of the social media tools — excepting LinkedIn —
provide you with analytics that can be used to measure your content strategy.
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What does
content marketing look like?

You're truly a content marketer when you’re not just talking about your company, your
services or your products. You are creating and sustaining information resources that
engage your audience and help them emotionally connect with your brand.

Let’s look at some visuals.

80%

Custom Publishing Council and
Roper Public Affairs states “80%
of business decision makers
prefer to get company info

in a series of articles versus

an advertisement, 70% say
content marketing makes them
feel closer to the sponsoring
company, while 60% say that

company content helps them
make better product decisions.”




Releases drive readers to your content.

Nestlé Waters North America knows its consumers are concerned about the environmental impact of bottled water.
y So, they hired a respected leader in life cycle analyses and related application, Quantis International, to conduct a study

on the environmental impact of the beverage industry. They not only distributed the release via a wire, but provided

internal links in the press release that lead their readers directly to the full report on the Nestle Waters website.
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And to your website.

Even the Nestle Waters
home page is focused on
consumer concerns — relief
for victims in Haiti, water
quality, “water and you”

and “things to know” about

bottled water. Consumer
concerns are front and
Corporate Citizenship center and the information is
As Almost Half-Million Bottles Reach Haiti, Nestlé . . .
Waters North America Continues Work with Relief available in a wide range of
Agencies to Deliver Emergency Water f
As parl of the global humanitarian aid effort (o the sarthouakea Orma’ts
cfisis in Haiti, Mestlé Watars North Amerca today provided an
update on afforts to fulfill its pledge o donate 1 million in
| bottled water to ongoing relie! effors, o which the company has
| g::r:l::lt:p so far allocated 2.59 million bottles of its botliad walar.
= . Lasl waek, a massive shipment of the water amived in Haili via a United States Mavy airill —
approximately 480,000 boffles consisting of fiftean trucklcads of Poland Spring® and thrae truck-
loads of Zephyrhills®. In addition, wo truckloads of Deer Park® are en route in cooparation with
MOAH (MNaticnal Crganization for the Advancement of Hailans), and 31,000 habl-liter botthes of
Paland Spring ware dallvered to a Sub Sea Research cargo ship which departed Portland, Maine on
: a rallel mission to Halll on January 31,
Home Delivery
e AmeriCares American Red Cross
Related Nestlé Sites
[l Nestlé Waters Canada
[ Nestié Waters Worldwide
I Nestié USA Fabruary 5. 2010
. Nesilé Canada As Almaos Halt-Milllon
Bottiss Reach Haili, Nastlé
[ Nestlé Worldwide Waters North Amarica
C/ Mestié Watars North Continues Work with Rellaf
Amenica publishes water Agencles to Deliver
Learn m:";ﬂbn:;l quality reports and cltes Emangency Watar
W_‘_H_ﬂ_____,____ bl sources for its brands to lanuary 20, 2010
keep consumers Informed View the ¥iiet M; 961 ' the Unitad &
! u ¢ stid in the United States
Bottled Water: Pulls Resources to Support
Things to Know" Falief Efforts in Haitl
Waler Cuality Reports Boltled Waler Video
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Please release me, let me go.

It used to be that you would issue a standard press release to a targeted audience of journalists. Perhaps you attached a
photo or logo — but the release generally looked very stark. Your targeted media members then decided if and when it gets
published and how much of your release is published.
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Wedia Contacts

Yes, releases have changed
and so will your content.
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You don’t always have to pay to play your webinar.

In the past, you had to pay five figures to have your webinar co-hosted by a leading industry digital publication.

Today, you can drive a variety of targeted audiences to your webinar for substantially less. How? Do it with well-placed
digital ads that address a specific audience’s need and leads the prospect directly to your webinar, hosted on your site.
You also drive traffic to your webinar with a Facebook post, a Tweet and a comment on a third-party blog that includes
a reference to your webinar. Better yet, your digital ad brings interested people to a landing page ripe with resources

— a virtual library of webinars, eBooks, whitepapers, multimedia, collateral and success stories that establish you as a
trusted resource and thought leader.

Too many SKUs? Let us help you get rid of the clutter. Rationalization
of SKUs can help to achieve competitive differentiation, customer
loyalty, and improved bottom line. Join AMR's Kevin Sterneckert and
DemandTec on Tuesday, 2/23, at 2pm ET for the FREE WEBINAR: Too
Many SKUs: Advanced SKU Rationalization. Register now!

B) DemandTec

r

INDUSTRY SOLUTIONS SERVICES FLATFORM LEARNING CENTER CUSTOMERS PARTNERS COMPANY

DemandTec offers retailers
a way to optimize their
SKUs in this digital ad
e that links to their Learning
O—— | Center

Websnar Spesiners

B DemandTec
‘Webinars :

8ok - ATy TOO MANY SKUs?

Tiepapers : % e GET RID OF THE CLUTTER

Mhulbimadia ; T

Collateral
Success Hories
DemandBetter T = FREE WEBINAR: FEBRUARY 23 | 2:00 PM EST
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Ads that give your audiences what they want —
information.

What’s wrong with this ad? You’re not solving a problem, you're only showcasing a product. You're using copy —
not content.

INTRODUCING THE 2010 GMC TERRAIN.
WITH 32 MPG EPA ESTIMATED HIGHWAY.

LEARN MORE »

ALL NEW TERRAIN
(==Y, [ |

With content marketing, digital ads feature — you guessed it — content that solves a problem for your audience.

£ 7 Windows server Y Microsoft
Learn Windolws Server 2008 R2 [

\_«l*’

W
LY

can make you more efficient.
Related

i)
Whitepaper: *

Because it's wrtywdy's!bumm

{«r-
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Ads that lead to your Web site.

When someone clicks through the Microsoft ad on the previous page, they land here.

Take a good look at this site. It’s primarily about solving consumer problems. Does that mean the site is void of product
promotion? Certainly not. But the site provides a balance between product offerings and problem solving. The majority of
the content is devoted to the unique needs of the audience — providing expert blogs, resources, breaking news (next page-
note the press room isn’t buried) and “Powers your Project” problem-solving navigation.

\r United States | All Microsoft Sites
Because it’s everybody’s /\ business Search Microsoft oing ()
Home IT Projects « Products » Expert Blogs How to Buy

4 . -
How Windows Server 2008 R2 helps optimize IT and save you
money
Windows Server 2008 R2 can help you lower costs, improve IT service levels and offer
resources and productivity tools to meet challenging new business requirements. Read
the white paper to learn about all the benefits of Windows Server 2008 R2.

Download the white paper (&)

Windows Server 2008 R2 sHare [ £7 o FoLLowUs 3

Builds on the award-winning foundation of Wind Server
2008

My ..
3 7W1ndows Server2008 2

“One of the things I'm very proud of is where we've gone with
power management. Windows Server 2008 R2 gives you the
ability to really throttle back. You could be using up to 18% less

power than normal, which means cost reductions and a real green Product Info &
Impact as well.” Try it Out @

’ ’ lain McDonald How to Buy ]

YOU re gpnna]ove What weve General Manager, Windows Server
done administration-wise. You control
everything from a single screen.
We've made admin, | believe, ten f
f s : 9 esources
times simpler than in the past.
“Speaking to customers who manage disparate environments, in cities across the country, they want to manage I-ll'n;:'i&c‘l ocve i -
bandwidth costs and save time and network resources. BranchCache™ caches data in a way so that users can pick RV (H I \TiES s Vet
R % ? H A R2 Helps Optimize IT and
up files from a local cache instead of doing the round trip to a central system. That's efficiency and cost savings for [T. PAPER Save You Money
And the result for your end user? He's gonna be screaming fast.” =
tmaperitus.com

Top Windows Server 2008 R2 features Download the white paper &)



Windows Server 2008 R2

O suare [3] 7 a FOLLOWUS 3¢

Bullds on the award-winning foundation of Windows Server
2008

“One of the things I'm very proud of s where we've gone with
power management. Windows Server 2008 R2 gives you the
ability to really throttle back. You could be using up to 18% less
power than normal, which means cost reductions and a real green
impactas well.”

You're gonna love what we've
done administration-wise. You control
everything from a single screen.
We've made admin, | believe, ten
times simpler than in the past.

“Speaking to customers who manage disparate environments, in cities across the country, they want to manage
bandwidth costs and save time and network resources. BranchCache™ caches data in a way so that users can pick
up files from a local cache instead of doing the round trip to a central system. That's efficiency and cost savings for IT.

And the result for your end user? He's gonna be screaming fast”
Top Windows Server 2008 R2 features

« Enhanced power management cuts hardware and facility costs
Live Migration moves virtual machines without downtime

lain McDonald
General Manager, Windows Server

DirectAccess connects remote users without the need for establishing VPN

-
-
» Hyper-V virtualizes system resources without third-party software
-

Interoperable with Windows 7

E}% Windows Server 2008 R2 Expert Blogs

r»f In the News

View Recent Featured

Malt Haster

Windows MDOP 2010: Desktop
Virtualization Software that Makes
Deploying Win7 More Efficient

You have probably heard the term MDOP before
and wondered what it is and why it Is important
o you....

Thu, 25 Feb 2010

Oliver Rist

Windows Server Top 5 Benefits for Today's
Workforce

I've pubbed often on the feature benefits of
Windows Server 2008 R2. But geek talk aside,
what are 1...

Mon, 08 Feb 2010

et

John Kelblay v

“Whware can cost up to six timas more than Microsolt sarver vinualization. Based an a server

RCPMag.com
Microsoft Releases Windows MultiPoint
Server 2010

Microsoft on Wednesday announced the rollout
of Windows MultiPoint Server 2010, ...

Thu, 25 Feb 2010
Beyond Binary

New Windows software turns one PC into
many

Windows MultiPoint Server allows a single
machine to power computing for a class...

Wed, 24 Feb 2010

ZDNet Blogs
Microsoft ships new Windows server
ptimized for shared educational use

Windows MultiPoint Server 2010 —- a Windows
Server 2008-based product for educat...

of e

System Center Server Management Suite Datacenter with Viware's vSphere Enterprise Plus with VMware vCanter Sarver. Cost

a five nost 2

an each nost, 2 years suppon costs for both products, and no operating

system costs included. The Microsoft solution can use efthar the free Microsoft Hyper-V Sarver 2008 R2 hypervisor or an exsting

Windows Server 2008 R2 . Based on M

d retall prices and published ViMware prices avallable at

htips:/fwww.vmware. com/vimwarestore as of 08/04/2009 for purchases In the United States. Actual reselier prices may vary.

”» :
3 ;’ Windows Server 2008 72

Product Inf:/ ®
Try it Out &
How to Buy @&
- Aesources
Whitepapar -

How Windows Server 2008
R2 Helps Optimize IT and
Save You Money

PV HITES
PR2ER

Download the white paper @/

Whitepaper
Top 10 Ways Windows Server 2008 R2
Saves You Money

Whitepaper
Top 10 Reasons to upgrade to Windows
Server 2008 R2

Case Study

[ PTG S PO

%> Powers your projects

Improve communications & collaboration
Consolidate & virtualize
Optimize your desktop environment

Server modernization

In the right hand navigation, they
don’t simply list the products, they
give you an opportunity to try them
out. Immediately below that, you
have a diverse menu of resources
to choose from — white papers and

/_ case studies that specifically address

the challenges consumers face. Then
a “Powers Your Project” deeper dive
into business-specific challenges

/— segmented according to need.

IT Projects w

g

/ Imprave communications &
caliaboration

Consolidate & virtuadize

Optimize your desktop
efiwironment

Server modernizalion
Make betier desisions (o |

Imprave business processes

ir 20067z

— Even the global navigation is
focused around consumer needs.
(dropdown, from the top menu on
the previous page)

Social media tools are prominently

©2003 Microsoft Contact Us | Taerms of Use bl

displayed, making it easy for you to
share what you’'ve learned — and
become a brand ambassador in
the process.
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Further, the site even anticipates its audiences
most pressing challenge — understanding
cloud computing. By clicking on this homepage
graphic...

...you land here.

“I want the public to see our organization

thewaylinow see my technology —
always there'when it's needew

Public

Microsoft Public Sector on Demand: cloud computing for public sectar.

Cloud computing 5 sofbware a5 & service, You use the latest software available, ST per e
whin you need It of & pay-as-you-go model. That can mean significant benefits for M
pubilicty funded crganizations like yours—for @ number of reasons. On-demand

eccess to Informatian, colleagues, and constituents. Affardability. Scalability. (o)

Security. And, with the reduction of on-promises hardware, your agency’s cartion
footprint is redueced.

A5 more Qovernment agencies tale a look 2t doud computing, more questions are
Beina asked. What kind of imeact will it have en the delivery of serviees? Are there

—
And when you click on “get started”...you arrive at the

website on the next page — one that artfully addresses
its audience’s greatest concern and invites them to learn
more.
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TConnect with a
Micrasaft Dynamics
Specialist.

1 Make yonvlerntnent

weirk hetter for the

¥ou can now chat
live or talk by
phomne.

CRT NG A

I | Disconer our Partreer Solutions. & Shans yous

spotlight Solution: O

agine re-gesigning CLikg

his discribeas CornaeciED o

Case ManaQement
Contact Maragemant
CRrmracy Hansae=en
Comtiuent Dutreach
Bovssic Developmant Connect
Faeld Inspection

Recrrtins
Currep/ Ideas From The Community:

Highoat scarm Most recent All Comments

[T ides: Public records bracking for K-12
B Saianan Puslic Bsons Trackss by Tusst Pamss
ideas |
governm

Read Full 1des and Comment
Submitted by: john schicemann, 337 days sgo

1o drive oparak
the soflwarg

Pyl Alihaugh Public Recards Tracker ia locused an managing and backing records regqueils ko foderal,
siaie and iocal government, It koos Joe it could also Mandle roquests for recordy.,

L Ides: Roll up public records data to help defiver transparency s gevemmaent

Buigton: Pulslic Records Traches by Ceaed Forier

b We fould use this 1! 1o roll e ranIEarEncy iskebs 1o the anedulive level (Gevamar, Mayor, ak)
rtaad of just weing # within & epecific deparmant. Thin would not onky mest.,

Read Pull Idea and Comment
il d by Bon Rldderk b 594 P

Tdea: Inlernational Shudent Exchange suppart

Totuton Bedapech Sooal Budast Taform sbaon Fysem by Matagho Softwass
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You are presented with a smorgasbord

of resources. An “idea bank” that allows
you to share ideas with your peers, make
suggestions of your own, search via user-
friendly “tags,” and even chat with a live
person to gain further assistance. A “solution
catalog” and “spotlight solution” ingeniously
addresses product offerings in terms of
customer challenges. And the community
is given a venue to share and comment on
“Current Ideas from the Community.”
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A digital community that quenches the thirst for information.

This company really understands their audience — providing them with a virtual community that provides a consistent
stream of new content and causes on a wide variety of platforms.

SELLING THE HIGHEST QUALITY
NATURAL & ORCANIC PRODUCTS

PRODUCTS RECIPES HEALTH & NUTRITION

' HEALTHY TIP: GO WILD
¥ Wildriceisn't really rice but itis a
ey  whole grain and that's what

matters! Enjoy fiber, protein and B

nutty, earthy flavor.

NATIONAL RECOGNITION FOR
LOCAL PRODUCERS

The lneal nendueere we work with

Find your store:

zecoce: [

All stores | Canada stores | UK stores
Jobs at Whole Foods Market

Welcome, Guest
Login or register | why?

Gustomer Service

VALUES COMPANY FORUMS

| CHANGING THE WORLD,
| TOGETHER

| Now through March 31st, help

raise $1.5 million for impoverished
people around the globe where we
Planet Foundation's Prosperity
Campaign.

PASSIONATE ABOUT
PARMIGIANO REGGIANC

Cheek m

Email Subscriptions

Talk to us: Coupons
Twitter =

What's cosking?

TODAY | FEATURED | TOP RATED |
Parmigiano Reggiano Crisps ﬂ

with Chocolate and Sea Salt
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We asked our Whole Story blog
readers to submit their best

alwl

Parmigiann Reeeiano recines

Browse recipes by category

WE'RE NOW OPEN IN MAUI
A warm aloha to our

in Kahului, Maui,
Hawaii.

2
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WHOLE STORY BLOG

E‘ Most Definitely a Different Banana

3 The Great Parmigiano Reggiano Wheel

The site is devoted to its
audiences’ interests —
health tips, grower profiles,
meal planning, blogs,
podcasts, health and
nutrition, apps and sales.
Blogs, videos, printable
assets and social media
tools — it’s all here.

BLOGS & PODCASTS
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The Whole Foods community extends to Facebook, with blogs, posts
and RSS feeds that offer their fans a platform to join causes, sign
up for newsletters, and — even better — provide Whole Foods with
input on everything from Genetically Modified Organisms (GMOs)
to wine preference. These crowd responses are crowdsourcing
genius — a one-on-one means of assessing consumer interest in
product lines and offerings.

Research indicates that during the recession, coupon use has
skyrocketed. Whole Foods knows — and they want you to know
they know. By asking a simple question such as “How many of you
knew we had online coupons?” Whole Foods not only responds to
recessionary budget concerns, they drive their fans to more Whole
Foods content. With one click from Facebook, the user lands — you
guessed it — on the Whole Foods website. Now you’ve increased
web traffic, coupon use and titillated your audience with a bevy of
content available on the site.

Just look at the variety of these posts — everything from retailer
stories that provide readers with the opportunity to win a gift
basket, to USDA rulings and an up-to-the-minute touchpoint with
consumers trapped in Showmageddon.

Whole Foods even utilizes Facebook notes to educate their
audience about the latest legislative issues, and share fun and
informative videos.
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Using your (and their) pictures and videos to tell a story.

HOME  TRYITOUT  INNOVATE  FIREFIGHTER COMBAT CHALLENGE  LION CAREE EVENTE  ABOUT LION

lon Connects

Health, Safety and Parformance

Flashover: A firefighter's story of saf
surviva

By Marcus Haynes, Buckeye (AZ) Fire Deparfiment = for Lion
Connecls

On Oct. 14, 2003, | almast lost my Ie. | was involved in 8
flashover that day while responding to a trailer fine in a mobile
herme park. There ané two thngs | credit for saving me that fall
diry: Eriining and my posonal protootive squipment (PPE).

My engina compary and | respanded 1o a repod of & warking fis

at a moebile home park on this meming. Ugon amval, we found
active fire in the rear of the traler. As | went in for 8 search and rescue and fire attack,
1 encountend dark black smoks al aboud 2 bo 3 Feot froen they oeiling beeol, wilh micdien
husal and good visibility.

| naticed that the refrigerator was on fire and that all of the material within thes trailer
was boginning o smoko dun o the mdianl et | noficed some plistios melting and
ther carpel ol the flooe hoafing up. | mmedialely wond 1o the slieoping quaders of tho

frailer to 00 & rapid primary seanch of the bedoom and bathroom.

NFPA 101: NFPA 1851 strives to reduce health

Saturday, February 27, 2010
Sedmoriay b

B Lin Commects
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Advanced Inspection Part 2 o...

VBN S0 STATE YOUT videoaT

Is it your department’s policy o
raquirs ths waaring of body
armor?

& o
& o
View Results
Polts Archhe

It used to be that videos and photos were
reserved for your website or sent as attachments
with your press releases. You relied solely on
expensive, professionally shot videos and photos.

Now, with content marketing — photos and videos
take on all new importance. Not only do you have
your own YouTube channel and Flickr group to
share photos and videos — but you encourage
your customers to do the same. Embrace the

“at the moment” nature of video and photo on
social media sites and allow employees to take
product photos or videos that are less “designed.”
By allowing your audiences to share their photos
and videos you have a new community of brand
ambassadors.

Better yet, you can use a microsite — solely
devoted to providing your consumers with
content — to share, and encourage others to
share photos and videos. Lionconnects.com

is a digital community focused on the health,
safety and performance of first responders that
provides visitors with blogs, videos and photos,
and welcomes visitors to have their say: they
can respond to polls, post comments, post guest
blogs, share photos and videos, sign up to try
the latest gear and even make a wish list of gear
improvements they’d like to see.

tmaperitus.com
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LION broadens the community with a Facebook page that is well coordinated with the microsite — yet still has a

personality of its own. In a mere two weeks, the Facebook page had already gathered well over 1000 fans.

facebook o

Lion Connects Post your fan photos and action shots to our Wall to be entered
embroidered Lion StationWear job shirt. We'll pick a weekly favorite to share for the
will be announced Monday, March 1. an Thursday

4 wall  Info

Photos Discussions Events Links

Write something...

|
| Attach: Ll tem

Q, Filter

i . John Masem Cutting the B post with the TNT cutters on a Rescue MVA

call.
Subscribe via SM5

Lion Connects is an interactive
social media site published by
Lion Appare| that is dedicated to
helping the fire service, law
enforcement and first responder
communities perform better, be
safer and stay healthier. Visit
www.lionconnects.com today.

about an hour ago - Comment - Like - Report

Information

@ Lion Connects
1898 ol

Founded:

Fans
6 of 1,462 fans See All
1 ‘ _ :
] 1 I Yesterday at 1:40pm via Facebook for (Phone - Comment - Like - Share
Kyle Ad.;lm Kris , )
Kmiec Bogard Nelson L& Andy Fudge likes this.
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So, what kind of a guy does this make me?

A very social guy. Engaging. Interesting. Trusted. You see, thanks to the social nature of the Internet
and social media, consumers have a new online community. And they use that community to inform
themselves about their personal interests, the world around them and the purchases they make. They
don’t simply buy. They ask questions and seek answers. They research and read customer reviews.
They get informed. And they have plenty to say.

Better yet, when you use social media for content marketing your audience is talking back to you and
their feedback is key. It gives direction to what you say next. Think of content marketing as a conversation
where both parties benefit. When you are truly engaged with someone, conversing about something
that is valuable to both of you — there’s an exchange of interest and information back and forth. You
respond, they respond. And so it goes.

Bottom line — content marketing engages the minds of your customers and prospects. You become a
trusted resource and thought leader who draws crowds just itching to hear what your brand has to say
and share it with others. You build a community of conversations, which not only benefit your audiences,
raise sales volumes and shorten the sales cycle, but your crowd becomes an incredible resource —
offering you ideas that make your products and services better. All at a significantly lower price of entry
thanks to the power of digital self-publishing and social media networks.
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